
Marketing and Customer 
Relations e-Book Collection

 IGI Global has carefully selected 250+ e-books to form a collection that covers essential marketing 
topics such as branding, advertising, consumerism, event management, customer satisfaction, and more.

For more information or to recommend these resources to your library, contact IGI Global’s e-Collections team at eresources@igi-global.com 

• Acquisition Options Include Perpetual, EBA, 
Subscription, and Read & Publish

• New e-Books Released Weekly Spanning from 2021-2025
• Comprehensive collection accross IGI Global’s main subject 

areas: Business & Management, STM, & Education.
• Knowledge from a diverse set of researchers around the world.  

A Comprehensive Collection of the Latest Research in

• Advertising

• Big Data Analytics 

• Brand Equity

• Customer Satisfaction

• Digital Marketing Strategies

• Digital Transformation 

• Marketing

• Marketing Education

• Narrative Advertising 

• Propaganda

• Social Customer 

• Relationship 
Management (Social-CRM)• Branding

• Consumer Behavior

• Consumerism

• Event Management

• Gamification

• Hyper-Personalization 

• Nation Branding

• New Media

• Online Advertising

• Customer Relationship 
Management (CRM) 

• And More! 

Invaluable Resources For Your Library


